2014 The First Sphinx Cup International Design Contest
Guideline

Wisdom Creats New Life     Online Leads to Future

Background
。

On January 22, 2014, premier Mr. Li Keqiang has deployed the overall work of enhancing the development and fusion between services of cultural creativity & design and relevant industries on an executive meeting of the state council. On March 14, the state council issued Opinions on Enhancing the Development and Fusion between Services of Cultural Creativity & Design and Relevant Industries which views creating new advantages of manufacturing through developing industrial design as the first one of the key tasks. And it also has clearly pointed out that support is given to design application research based on new technologies, new processes, new equipment, new materials and demands, that we should promote the transformation of industrial design into high-end integrative services, and that we will promote industrial design services extension and service models upgrade. After eleven departments of National Industry & Information issued Opinions on Promoting the Development of Industrial Design in 2010, in the face of new economic situations, our country, from a higher level, has taken out a proper understanding and more efforts to improve the strategic position of industrial design, so the issue this year brings greater power to the development of design services. Our country is in a critical period when we are transforming into new mode of development, adjusting the structure of industries and meeting challenges of a new industrial revolution. Creative design of cultural industry is a kind of high-end integrative and productive services which plays a more and more important role in building new competitiveness of manufacturing and in speeding up the implementation of the strategy driven by innovation. 

Shenzhen is the window open to the world in China. People in the city attach importance to the role of cultural creative industry in improving the transformation of industry structure. Cultural industry has made a lot of development. With more than thirty years of reform and opening-up, Shenzhen has rewarded as the World City of Design and a national demonstration city of E-commerce. Cultural creativity and e-commerce both are emerging industries, so the integration between them will boost leapfrog development. And both of them will become the powerful grippers to increase the economic growth of Shenzhen. Wisdom City and Quality City are the strategic goal of Shenzhen, therefore, it requires to infuse urban brand and meaning. Shenzhen design is stepping into the world and its design plays a leading role in China, then it needs new pattern to connect with the world.

In the context of a new era, creative design has become one of the source and the impetus of manufacturing industry competition. Sphinx Group has developed for ten years, during this period of time, Sphinx Group has organized the existing resources, integrated cultural creativities and a great number of domestic & overseas superior resources in the field of industrial design, and combined offline resources such as Shenzhen Meisha Advertising Flim and TV Base which is integrated with advertisement, film and television creation, filming, production, publication and communication. And now Sphinx e-commerce cdsns.com website has built to provide online resources and public service platform for the park enterprises to contact with the market or achieve patent transform. With the form of international competition for agglomeration, it will better promote the development of cultural creativity industry. It can create an industrial design competition with international influence due to the run of 2014 The First Sphinx Cup International Design Contest.

Organizers

Hosted by Shenzhen Sphinx Cultural Industry Group Co., Ltd.
Organized by cdsns.com,

Co-organized by Shenzhen Meisha Advertising Film and TV Base
Theme
Wisdom Creats New Life     Online Leads to Future

Participants
People who is interested can participat as individual or teams including:

Design organizations

Domestic and overseas colleges and universities

Designers (including industrial designers, graphic designers, costume designers, etc.)

Handicraft producers & products manufacturing enterprises

Design enthusiasts

Design Works
(1) Design works of the following fields are welcome:
Product Design

Household Products: household items, bathroom supplies, kitchen supplies, etc.

Electronic Products: wearables products, communication products, audio-visual products, etc.

Lifestyle Products: sports products, leisure products, tourism products, etc.

Fashion Accessary: watches, jewelry, glasses, etc.
Advertising, Film and Graphic Design

Visual Designs (id)

Advertising, Film and Television Planning Cases

Public Service Advertisements

Graffiti Wall Design
(2) To Participate
A. Email to: business@leos.com.cn
B. Delivery to: Business Management Department, 5F, Block 2, Yantian International Creative Harbor, Shatoujiao Industry East Street, Yantian District, Shenzhen （518081）

Awards
Design Works (available in the market)

Gold Sphinx Award : one participant, certification and RMB50,000

Silver Sphinx Award : two participants, certification and RMB20,000

Bronze Sphinx Award: three participants, certification and RMB5,000

Outstanding Short-listed Award: ten participants, certification
(2) Conceptual Design and Design Works (not available in the market)

Creative Gold Award: one participant, certification and RMB30,000 

Creative Silver Award: two participants, certification and RMB10,000

Creative Bronze Award: three participants, certification and RMB5,000 

Outstanding Short-listed Award: ten participants, certification
(3) Advertising, Film, Graphic Design

Best VI Image Design Award: one participan, certification and RMB10,000

Best Advertising Awards: one participan, certification and RMB10,000

Best Graffiti Design Awards: one participan, certification and RMB10,000

Remarks: 

After verified by the host organizations, the outstanding works will be used as the graffition the cultural wall of Shenzhen Meisha Advertising Film and TV Base;
Award winners should afford their own individual income tax for obtaining the bonus;
The final number for each award depends on the quality of the collected works and the vacancy for part of the awards is allowed; the final evaluation will be the final decision.
Contestant Standards 
1、Product Design
Pictures for each entry work (minimum: 1 picture; maximum: 5 pictures); each in jpeg format, 300dpi and smaller than 21cmX29cm. 

    Descriptions in both Chinese and English (Annex 1)

    Participants shall provide information based on the format strictly (Annex 2)

2、Advertising, Film and Graphic Design

Visual Design
Each participant can submit 5 design works at the maximum. For each design work, participants shall provide electronic files which can be published on the internet or used to be printed (300dpi, smaller than 21cmX29cm),jpeg format；
Descriptions in both Chinese and English (Annex 1)
    Participants shall provide information based on the format strictly (Annex 2)

Advertising, Film and Television Planning Cases

Each participant can submit 5 design works at the maximum. The physical work shall be submitted and the planning document shall be printed by A4 paper, less than 30 pages in total;the annex shall be less than 10 pages and all together shall be makde into a brochure. The planning document shall also be submitted as doc format and be made onto a CD.

Descriptions in both Chinese and English (Annex 1)
    Participants shall provide information based on the format strictly (Annex 2)

Public Service Advertisements。

Public service advertisements design works shall be made as the type of planning cases. The specifications, submission methods and requirements are the same with those of advertising, film and television planning cases.

Graffiti Wall Design

The design works shall be made related to the theme of film and television, and focus on the application of the factor of film and television of Shenzhen Meisha Advertising Film and TV Base. The design works shall be positive and cultural with new pattern of manifestation, innovative conciousness and unique angle. 

The entry works shall be related to sex, violence and reaction etc.

The design works shall be submitted with the jpg format and attached with more than 100 words of Chinese and English description about the theme and content (Annex 1).

  Participants shall provide information based on the format strictly (Annex 2)

Evaluation Standards (100 as full score)

1. Evaluation Standards of Collection Design (available in the market)

Culture               25 points

Innovation            25 points 

Manufacturability      25 points

Usability             25 points

2. Evaluation Standards of Conceptual Design and Collection Design (not available in the market) 

Culture                           25 points

Innovation                        25 points 

Manufacturability                  25 points

Realizability and market expectation   25 points

3. Evaluation Standards of Advertising, Film, Graphic Collection Design

Creative Concept         40 points

Expressive techniques     30 points

Themes                 30 points

Procedure

Stage 1: preparation

From June 1 to September 30, 2014, match launched, stepped into preparation stage. 

Stage 2: works collection

From October 1 to December 8, 2014, collect design works that match the competition. 

Stage 3: primary evaluation
From December 9 to December 10, 2014, design works in competition, including design drafts, product prototypes or design models etc., will be elementarily appraised by professional appraisal committee.

Stage 4: final evaluation
From December 11 to December 12, 2014, ultimate appraisal will be undertaken by professional appraisal committee. Awarded works of the competition will be decided. 

Stage 5: result announcement and exhibition

Awarded works and list will be announced on the official website of cdsns.com and Sphinx on December 13, 2014. The exhibition will be held with pictures and real products, last from December 14, 2014 until May 31, 2015. 

Stage 6: awards-giving
The awards ceremony of 2014 The First Sphinx Cup International Design Contest will be held at Yantian International Design Harbor Square on the evening of December 24, 2014. 

Stage 7: industrialization stage

Since December 21, 2014, with the help of Sphinx E-commercial site cdsns.com, the online trading platform, business starting platform, and company Accelerator, works on market or concept design works of the competition will be able to connect with corporations and transformed to real merchandise, develop design patent to economic value. Seamless contact of online and offline resources will come true by crowd funding or other forms on cdsns.com.      
Notification

1. The match adopts real name system. When submitting works, authors should finish the registration form so as to get informed in time to join the activities of competition.   

2. The originality of work is a must. The submitted work should be In conformity with the law and should not violate the legal right of 3rd party. 

3. Mailing cost of participant works shall be at your own expense. For product design works on market, the match organizer will be responsible for the mailing cost of retuning the product; for concept design, product design not on market, or ad, film, graphic design works, copies will not be returned. Please keep your original work.   

4. The event organizer have the right to report, exhibit, and publish projects of the match for propaganda. There will be no further remuneration. 
5. Participant works should not violate others’ copyright, frame, portraiture right, personal name right etc.. Participant is responsible to all law issue. 

6. The appraisal committee of “2014 The First Sphinx Cup International Design Competition” will manage the information submitted by participants strictly. If participants would like to open, modify or delay the use of information submitted, committee will reply after ID conformed. 

7. The match organizer reserves the final interpretation right of this event. 
Appendix 1: 2014 The First Sphinx Cup International Design Contest Registration Form

Appendix 2: 2014 The First Sphinx Cup International Design Contest Work Template

Annex 1:
2014 The First Sphinx Cup International Design Competition Registration Form

	Author information

	Name

(Representative)
	
	Gender
	
	Profession
	
	1 inch

photo

	Team members
	
	

	ID number or Organization Code
	
	

	School/

Company
	
	Highest education
	
	

	Telephone
	
	Mobile phone
	
	

	E-Mail
	
	Postcode
	
	

	Mailing Address
	

	Works category 
	□product design
	□on market       □concept design not on market

	
	□Ad, film, graphic design
	□identity design (Logo)

□advertising design, corporation public service advertising

□Graffiti design

	（note: 1. Please write valid address and phone number, so that the competition information and award money can be delivered correctly. If changes are made, please contact match organizing committee in time. 

2. For works designed by team, please note the team representative, and list the name of other members in the relevant place.

3. Freelancer or amateurs can skip the “ School/ Company” item.



	Work information

	Work name
	

	Design description
	（Details of the inspiration, ideas, concept, function, exact size, material, or manufacturing process. You can write in additional page.）



	Agreement

	I’ve carefully read the regulation of the competition, and agree to obey the relevant rules. The design work submitted is original, and I assure the patent full, completely and exclusive, not violating any patent , copyright, trademark right, or any intellectual property of others. If arguments on intellectual property occur, I’m liable for all the legal liability; the match organizer has no responsibility for that. If my work awarded, I agree to authorize the match organizer to publish, display, exhibit, promote and report in relevant media. (The agreement shall not be changed.) 

Designer signature:______________               ___ _(Month)_ ___(Day), 2014


Please send the Registration Form together with your design work via internet to the indicated E-mail address of competition, or by mail, or hand delivery. 

Add: 5th Floor, Building 2, Yantian International Creative Harbor, Shatoujiao Industrial East Street, Yantian District,Shenzhen. 

Postcode: 518081

Work registration deadline: December 8, 2014
Contact Person: Ms Meng

Tel: 0755-82795301-856    Fax: 0755-83002865 

Shenzhen Sphinx Cultural Industry Group Co., Ltd.
Add 1: Building 6, City of Design Creative Industrial Park, Shennan Middle Road Central Park, Futian District, Shenzhen. 

Add 2: 5th Floor, Building 2, Yantian International Creative Harbor, Shatoujiao Industrial East Street, Yantian District, Shenzhen.  

Tel: 0755-82795301          

Fax: 0755-83002865            

Web: http://www.leos.com.cn

